
22 • Nebraska Golfer

WHERE MOST PEOPLE would see rolling hills carpeted 

in prairie grass and scrub brush, dotted with enormous 

sand dunes, Schock saw a place where he could completely 

lose himself in a passion that has engulfed him since he was 

a young man growing up in South Dakota.

“The land seemed to be teasing and taunting me,” said 

Schock, a venture capitalist from Sioux Falls, S.D., “daring 

me to pull out my golf clubs right there and then.”

Originally attracted to Trimble’s River Ridge Ranch for 

what Schock had heard was some world-class trout fishing, 

Schock soon became entranced with Trimble’s vision for his 

ranch. Trimble, a retired surgeon, wrestled with his legacy 

and the future of his land.  

Having rescued it from heavy grazing, which had eroded 

the banks along the river, and abhorring the idea of his land 

becoming another housing development, Trimble, inspired 

by conservationist Aldo Leopold, considered another, low-

impact, environmentally friendly possibility — champion-

ship golf courses. 

Knowing his land would be in good hands, Trimble de-

cided to sell a significant portion of his ranch to Schock. 

With Trimble’s blessing and encouragement, Schock 

launched a drive to allow those pristine acres to fulfill their 

purpose and become a renowned golf destination.  

The Prairie Club, created with the intention of delivering 

a pure, prairie-style golf experience, opened in May 2010.  

Schock talked about the course and his vision for the land 

entrusted to him:

What drew you to the land that would eventually become 

The Prairie Club?

“There is something incredibly captivating about the 

Sandhills region generally, and this ranch specifically. 

The Sandhills region features land that has not been 

disturbed by development, ranching or agriculture in 

any way. The soil is too fragile to be farmed or over-

grazed, so it looks almost exactly like it did 500 years 

ago. Mile after mile of grass covered dunes – sparse, 

natural and pure.

“Then there’s the quiet. It’s al-

most deafening how quiet it is. 

And the dark – at night, it is one 

of the darkest places in the Unit-

ed States. Through the middle 

of our property runs the Snake 

River canyon.  It shocks you to 

see it for the first time because 

it is so surprising. Along the 

edge the 200- to 300-foot can-

yon walls are thousands of pon-

derosa pines opening up to a 

completely undisturbed world 

with its waterfalls, a world-class 

trout stream, eagles, osprey and 

turkey, and deer – all in the mid-

dle of the prairie. It offers such a 

stunning contrast.” 

A Place likeNo Other

WHEN PAUL SCHOCK first laid eyes on Cleve Trimble’s 2,500-acre stretch of land 

situated along the Snake River Canyon in the heart of Nebraska’s Sandhills region, he 

saw something different.
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