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W
HEN IT CAME TIME for Omaha Country Club’s 

evaluation regarding its ability to serve as host for a 

U.S. Senior Open, the club passed all three tests.

The USGA has three main criteria when awarding sites for 

its championships: local support, facilities and the golf course.

Nebraska has a strong track record for governmental, cor-

porate, community and volunteer support for sporting events, 

said Patrick Duffy, an OCC member who is serving as presi-

dent of the club’s organizing committee.

In addition, OCC has outstanding facilities, including a spa-

cious clubhouse and expansive grounds, Duffy added. Finally, 

a recent $4 million course renovation brought OCC to up na-

tional championship standards, he said.

The USGA must agree with Duffy’s assessment, as Omaha 

Country Club will serve as host to the 2013 U.S. Senior Open.

Work has already begun to ensure its success, said Duffy, a 

partner at private investment firm McCarthy Capital. He an-

swered questions about the process leading up to the recent 

announcement and the work that has followed.

Describe the process that OCC went through to host 

the Championship:

Discussions regarding the Senior Open started as informal 

conversations with Mark Passey, regional affairs director, with 

the USGA. At first, the conversation was focused generally on 

the Omaha-Lincoln markets and whether any facility could 

host this national championship. After the Omaha Country 

Club decided (in 2005-’06) to undertake a comprehensive 

renovation of its golf course, the discussion intensified and the 

USGA made a number of site visits before selecting Omaha as 

the host site. We assembled a committee to advocate on behalf 

of the site. We formed a corporate advisory board to demon-

strate to the USGA the extent of corporate support for signifi-

cant events.  

What are the benefits to be derived from hosting? 

The benefits to the community will derive from the event’s 

economic impact plus the intangible benefits of hosting an in-

ternational event broadcast on NBC and ESPN. The Omaha 

Country Club should garner reputation benefits (on a national 

level) from hosting the event. 

 
What challenges will you face? 

The club’s most daunting obligations include local marketing, 

ticket and corporate hospitality sales, concessions, merchan-

dizing and volunteer recruitment and organization. 

 
What changes need to be made to the course? 

Very few changes will be made to the golf course. Expected 

changes consist of a new tee box on  No. 8 (extending the hole 

to 465 yards), enlargement of a few tee boxes on par 3s, nar-

rowing of a few fairways and other minor adjustments. 

What changes need to be made to the facilities? 

No changes need to be made to the facilities. 

What planning is already under way? 

A core group of volunteers has been formed, and planning is 

under way. The Club recently hired Bruno Event Team from 

Birmingham, Ala., to manage the event.  

Bruno, an industry-leading event management company, 

has considerable experience managing USGA championships. 

The 7th hole at the Omaha Country Club is sure to draw a crowd when the U.S. Senior Open comes to Omaha in 2013.
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GOLD	 67.0/112	 72.0/121
RED	 –	 67.2/109

Riverside Golf Club
2820	Riverside	Drive,	P.O.	Box	975,	Grand	Island,	NE	68801Type:	Private			Holes:	18			Year Opened:	1919
(308)	382-7298			Fax:	(308)	382-1376
Pro Shop: (308)	382-2648			Pro Shop	Fax:	(308)	382-4417Superintendent:	(308)	382-5403	
Club	Website:	riversidegolfclub.org	 			
Pro Shop E-mail:	golfshop@riversidegolfclub.org
Club Manager:	Randy	Wiges		Club Professional:	Dennis	FruchtlSuperintendent:	Randy	Kenny
Handicap Chairpersons:	Roger	Harms	
Weekday Fees:	$65		Weekend Fees:	$65		Cart Fees:	IncludedTee Time Policy:	Members	only;	play	as	guest	on	restricted	basisBLUE	 72.5/124	 –
WHITE	 71.6/122	 –
GOLD	 67.3/110	 72.3/122
RED	 –	 69.9/115

Southern Hills Golf Course
3005	South	Southern	Hills	Drive,	Hastings,	NE	68901Type:	Semi-Private			Holes:	18			Year Opened:	1927(402)	463-8006			Fax:	(402)	463-8067
Superintendent:	(402)	463-8211
E-mail:	southernhills@inebraska.com
Club Manager and Club Professional:	Bentley	BensonSuperintendent:	Ron	Kothe
Handicap Chairperson:	Benny	Schmidt
Course Architects: Al	Hearn,	Ron	Kothe
Weekday Fees:	$25			Weekend Fees:	$25			Cart Fees:	$20Tee Time Policy:	Members	–1	week;	non-members	–24	hoursBLUE	 70.0/125	 –
WHITE	 68.7/123	 –
RED	 –	 70.7/117

Superior Country Club
P.O.	Box	424,	Superior,	NE	68978
Type:	Semi-Private			Holes:	9			Year Opened:	1929Club	Phone:	(402)	879-3146
Superintendent:	(402)	874-4685
Club Manager:	Jay	Nielsen
Superintendent:	Scott	Butler
Handicap Chairperson:	Scott	Butler
Facility and Cart Fees: $10	for	first	nine,	$5	for	each	add’l	nineTee Time Policy:	Open
BLACK	 70.4/117
WHITE	 68.8/117	 –
RED	 –	 70.0/114

Wild Horse Golf Club (see ads pg. 23, 31)40950	Road	768	P.O.	Box	187,	Gothenburg,	NE	69138Type:	Semi-Private			Holes:	18			Year Opened:	1999Club/Pro Shop:	(308)	537-7700			
Club/Pro Shop Fax:	(308)	537-3236

Wild Horse Golf Club • Gothenburg
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